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The fonts selected for the 
Haberdashers’ brand identity 
are Google fonts that are free 
to download and can be used 
across Print and Digital materials. 
These typefaces are the preferred 
marketing font, and should be 
used wherever possible.

In instances where Google 
fonts are not available, such as 
internal word documents, the 
Windows Office Compatible 
font Calibri can be used as a 
substitute for text.

This, however, should be the 
exception.

Typeface

Logo / Headings

Text

Substitute System Text Font

Pull Quotes / Info-graphics

You can download the brand fonts at  
https://fonts.google.com or by using the links below:

> Roboto Slab

> Dancing Script

> Source Sans Pro

Roboto Slab Regular
Roboto Slab Bold
Roboto Slab Light

Source Sans Pro Light / Regular  / Bold / Italic

Calibri Regular / Regular / Bold / Italic

Dancing Script Bold
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Haberdashers’  
Academies Trust South
Brand Identity Refresh | Marketing Asset Design | Guidelines

Case Study

View the full brand guidelines here: https://bit.ly/CB_Habs_Guides

Primary Academies: Prospectus

Together, stronger

Haberdashers’
Crayford Primary

TogetherDreamTogether
2
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The best possible start to learning
Early Years

“My daughter thrived at Habs 
from primary through to  
Sixth Form. The whole 
experience couldn’t have been 
more enriching to her future.” 

 – Parent
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Our curriculum will expose them to a wide range of 
opportunities within and outside of the classroom, 
which reflects an accurate picture of modern 
Britain, the World and history. This curriculum will 
be supported by diverse voices, where all children 
can see themselves and their families reflected.

At Slade Green Temple Grove our knowledge-led 
curriculum aims to enrich all children’s lives by 
providing learning opportunities that address social 
disadvantage in our local context and is shaped by 
the priority we have given to ‘learning for life’ and 
our choice of cross-curricular topics. It is designed 
to be broad and balanced and is underpinned by 
the National Curriculum.

Our curriculum recognises children’s starting points 
and prior learning and as a result we prioritise the 
development of early oracy, mathematics, reading 
and writing.

In summary, our curriculum aims to enable children 
to ‘Engage, Enrich and Excel’.

To enable every child to excel

Engaging and  
enriching learning
We believe that the curriculum is the ‘bedrock’ 
of a school and fundamental for individual and 
school success. The curriculum that we offer is 
paramount to achieving our mission. It will be 
stretching, relevant and provides each child with 
the opportunity to excel. It provides children with 
the core knowledge that they need for success, 
alongside a wide range of opportunities which will 
help them to develop into successful citizens.

We recognise that our children come from different 
backgrounds, having had different experiences. It 
is important that these are embraced at school. All 
children will have equal access to a rich and diverse 
curriculum which broadens their perspective and 
which supports each and every one of them to 
achieve their very best.
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“My daughter thrived at Habs 
from primary through to  
Sixth Form. The whole 
experience couldn’t have been 
more enriching to her future.” 

 – Parent
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Cover

Spread Examples
Large impactful images  
and clean white space

Graphical elements used in 
groupings along with cut-
out individual students or 
large full page images

Illustrations used sparingly to add a sense of playful exploration

Pull out text 
and quotes  in 
Dancing Script

Logo and background colour specific 
to each academy

Trust LogoStrapline
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Bournemouth  
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Case Study

View the portfolio case study here: https://bit.ly/CB_BCS
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Bishop’s Stortford College
Campaign Concept Creation

Case Study
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Kingsley School Devon
Identity Refresh | Website

Case Study

View the portfolio case study here: https://bit.ly/CB_Kingsley

020 8466 7222  |  team@cleverbox.co.uk  |  www.cleverbox.co.uk

https://bit.ly/CB_Kingsley
https://bit.ly/CB_Kingsley
https://bit.ly/CB_Kingsley


Stoke on Trent College
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